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ABSTRACT 

This teaching guide, written for elementary school 
teachers and librarians, CMd>ines drug education for fifth grade 
students with library skill development. Following a preface to the 
guide, the affective model upon wh&ch the program is based 
(development of positive self-isiage and self -concept, and 
communication and coping skills) is presented. The learning 
objectives of each category, library media skills and drug education, 
are listed. Definitions of terms (drug, drug abuse, and drug use) are 
given, as well as parent notification information. Student testing 
and program evaluation methods are discussed. Forms for student pre- 
and post-tests and student evaluation of library materials are 
included. Ten activities which correspond to five general learning 
concepts (i.e., identifying and classifying advertising techniques; 
advertising and buying habits; drug use in society; fables and tall 
tales; and coraunication through a multi-media presentation) are 
described. A professionally compiled bibliography emphasizing 
background readings, curriculum guides, and curriculum integration, 
and a student compiled bibliography emphasising health knowledge, 
advertising, attitudes, problem solving, literature appreciation, and 
song lyrics are included. Two appendices, one dealing with analysis 
of advertisements and script writing, and the other with program 
planning for video productions conclude the document. (BL) 
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fWs Uteary Hedia Scills Qirriculum in Drug Education has been developed under a New York State BCIA 
QiBptBT II Grant, i 3-«3 (Pile f 86-84-8054) . It is designed to integrate the teaching of Drug EkSucation 
on the 5th grade level (a required si&ject in Hew York State on the elemenUry school level) with the 
teK^hing of lifacary nedia skills, the narrative, <A>jectives, and activities selected foe inclusion in 
this guide are modified froa ttio New York State B&Ksation ngpartment Curriculum CMidesj 5th Grade Drug 
WSmtion (1982) and the Eleaentary Library Media Skills Curriculum, Grades K-6 (1980). (See Bibliography 
ioc ooBC>Wte dtationH — It ^touid be noted that tills expanded lesron is to be considered as only part of 
the Health md Drug Bduoition program on the 5th grade level. 

As part of the dBvelopient of this curriculum lesson, participating districts agreed to the sharing 
o£ library media resources, and toward that end have developed a ooniiined microfiche union catalogue of 
drug education materials. Vast of the philosc^ of this curriculiw development project was to create a 
lesson that would be easily replicated by other districts and would not require a large nuntoer of 
emensive books mid materials. During this project those materials that were not available in one school 
were borrowed fnra another participating district via inter library loan. The lesson can be easily 
replicated by others even without this unique feature of the pilot project. 

Although video equipaent is expensive, it is available in most districts today. Those districts that 
do not have their own equiE»it cm borrow it frotn BOCSS. The video production was selected as the focus 
of this lesson, not only because TV is a major form of «itertainment and advertising seen by kids today, 
hut because video is a powerful form of learning. Through video productions students learn many skills 
such ast {«op production amJ lining; mechanical *ills; speaking and acting; listening, analyzing, and 
evaluating through replay and review; literature appreciation through use of stories, poems, and 
narrative; music £f>pi.-eciation; and appreciation of body language and expression. In districts, however, 
where this equipoent is not available, the lesson can be successfully ccrapleted by alternate means. 

flie lesson onA activities in this curriculira guide were field tested by the five participating school 
districts during the Spring of 1984. 

It is h<^ that this guide will provide a iBii<^ additim to your health and drug education program. 

Kenneth L. Packer 
Health Bchicaticn Cwisultant 
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GBWS FIVES OSING mUIA RBSOURCES 10 EXFLCXffi IMR USE IN SOCIErTY 



si ajHT agamsis ; LiBstAny f^iA skills 

S^cills of Location and Use 

Skills of Inquiry and Investigation 

Literary Utiderstandling and Appreciation 



DRUG mxxnoti 

Drugs and Society 



f»?IOI6ILE: 



Vbe Itew York Stato Sducaticm DefiarUnent's 5th Grade iDrug Education Qirriculun enphasizes the 
integration of dnK| alsuaa prevention octiviii^ into other parts of the day's classroom activities such as 
art, writing, libiary research, oral express iai, ocroiainication, and decisicri-oiaking. For this reason, tlie 
Drug curriculum pL-ovittes m escall^ <4]porttmity for sti^ents to learn and u% library media skills while 
exploring how drug^ effect our society . tt« library media center offers oppor tun i ties for individual and 
anall gt:<xs* inBtrix±ioi7 as well as print and non-print (i.e. ^ re«^rc* and vi^o) r(*sources to meet the 
varying learning preferences of students. 

This mit Gtiould be ocwidered as only one part of a total year's work in F^Ith Bducation. It will 
afford students an opportunity to: 

- increase the scope of library media ^ills auid refine uee of library resources. 

- 8trengtt^ understanding of how and why drugs are a major force in society. 

- explore how song iyri^ and IV and magazine advertisements contain references to and influence drug 
usage. 

- distinguish between fiKrt and fictirixi in tall tales and fables, and draw parallels to advertising 
techniques related to drags, 

- participate in an cara) or media presentation blowing or explaining seme of the inf i'jencps of drugs 
on society. 

~ beccne involver! in activities that contribute to their nense of self-worth. 
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APgHQKCH l 

«K State Drag B&ication Qirriculiw notes (Page xi) that tte primary focus of Drug ESducation is the 
pteveition of cheBdcal misuBe mjd etase through oombined cognitive and affective developnent. Research 
has ehoun that drag education piogzdtus which include c^jectives that enable students to: 

* leazn cxedible infmnation; 

- Ififacove their self-conoef»t (self-^iorth) ; 

- oorainsticate effectively ««ith others; and 

- solve probleBS and aedce infomed, responsible rfecisions 

result in significant reduction of: 

~ xeterala foe drag-related activities and absences; 
~ instances of disruptive b^vior among stud»its; and 

- instances of sdiool property daoage. 

Research has also sdiown tiut informatim is a factcn: uhidi infli^rxies values, prdt>leRi-solving, 
decision-Baking, and risk taking behavior. To influence behavior positively, however, information must be 
contained wiUiin the broader context of affective skill development. 

TbB affecti*^ loodel i^Mn which this lesson is based has three cxirponents: The developnnent of 
self-image idnd positive aelf-ooncept, the development of coninunication skills, and the development of 
coping skills. 

Ilie DevelOfnaat of Self-Ima9e and Positive Self-Oonoepts: Research demonstrates that young children 
significantly i^ncove their self -concepts ttei exposed to affective educational activities and materials 
that are desi^ied to iiqprove self-oonoept and accqytance of others. Individuals with poor self -concepts 
are noce likely to misuse and abuse drugs than individuals with positive self -concepts. Significant 
reduction of drug use was also faaid anmig students exposed to Iwmanistic education, v^ich includes values 
clarification Mil value sharing progrsos. Current data si^est that values clarification and values 
sharing experiences have positive outcomes fan drug abise preventim. 

"Shis drug etfccatiOT lesson addresses this particular coBrponent through sharing of values, 
experiences, and feelings, as well as active participation in a media production experience. 
Students will have a chance to learn how substance \xBe and abcae is effecting their 11 v^. 

the Developnent of GcBBBaication Stills: £3cills in effective interpersonal camiunication enable 
students to experience a measure of control over their lives and environment. Development of these skills 
helps thea to expels thenselves clearly in a positive and acceptable way, listen actively to others, and 
share and accept thoughts and feelings as a part of meeting their own needs and those of others. Such a 
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process helpr students bridge canamication gaps with parents and other authority figures. 

This drug e&ioation lesson addresses this particular ocnponent as well as the expression of 
ideas and feelings about drugs as part of the development of the media E^esentation. Stiidents 
leaxn to trmsait infooaation thrcwc^ the use of graphs and charts. They will use music to 
tsxpress laoo to cund idBOS* 

The {Kactlce of non-jud^nental interaction and sharing has been fotaid to reduce drug use. SSiaring 
thoughts and feelings In a sui^ortive ataiosphere enables stud nts to broaden their awareness of 
altematim to using drugs to change feelings and meet needs. Assertiveness skills help students resist 
the pgeamam of peers to behave in ways tiiat are against their own better judgoent. Skills in dealing 
with stress md pressure can prevent saB» stud^ts froe turning to dn^ for this {xirpose. 

This drug education lesson addresses this particular oon^xment through the atmosphere the 
teacher aid the lifacary aedia specialist create in accepting student ideas in the classroom and 
the Bsdia center. 

Ilie OevGlflfsnnt of Obping Skills - PtobleBHSolving/t)Bcision-f1aking: Researdi has indicated that the 
probloa-solving/daeisioR-BBking processes can be taught effectively to fifth graders. As a result of this 
process students dewel^ healthy attitudes regarding drug use. 

This drug education le^on addresses this particular carponent through the decision-making 
discussioiB of what is to go into the media presentation and how students can get their ideas 
across in the noet effective iranner. It also teaches students how to cope with the 
advertianents uhich bcnbard than every day. 

The activities in this unit collectively work towards these educational goals and are carried out in 
the library/tesdia center and in the classroom. Roles for the teacher and the library media specialist 
should be agreed vpoa prior to initiating the unit. These cooperative and sipportive efforts enrich the 
drug e&ication program and involve the media specialist in a school wide effort of humanistic drug 
education. 

Students will be involved in locating^ using, mid returning appropriate materials. The librarian may 
still provide some materials as a special resource collection. 

The core of the lesson ts the develofi&Bnt of a aultinnedia presentation which involves students in 
plaming aid decisionHsaking. Understandings gained from the study of tall tales, fables, music lyrics, 
aid advertising techniques beocne the basis of their production planning. 

Ftar each abjective there are various activities listed. Each student is not expected to do every 
activity. Ite teachers and librarians will determine the sequencing of activities, v*¥»ther students will 
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do than individually or in grcx^B, tiie amxr.c of time devoted to the activities, and the t La! tire qpent 
on the Xesmn. 

fte finirfied (soductions oc ml reports may be used in various ways. Ttiey nay be presented to the 
rest of the class. They may be presenced to other classes. Ihey may be presented at an assembly toOje 
rest of the sciiool, ot they nay be pcesented to parents in an evening or after school performance. These 
presentations nay be aocoBfianied by discussions with the class nientoers and the audience attending. 
Students should be involved in the final decision of whether tiiey want to share \*at they did and learned 
and the typG> of perfOTnancse to be presented. 



I. LlSUm MEDIA SKILLS 

A. Relative to skills of location and use, a student shall: 

1. Locatse flsiy iten in the library. 

2. Desi^ and sake props for video pco&K±ions. 

3. Learn how video eqpiipment operates. 

B. Relative to skills of inquiry and investigation, a student shall: 

1. Me nctea ifcile continuing to listen and observe. 

2. Cbratxuct graphs aid ciiarts to express quantitative ideas aid ocaparisona. 

3. Oensraliae frew data, applying previously learned concepts and ^neralizations to the data or 
situation. 

4. S|>eak in an effective way throu^ planning and preparing. 

C. Relative to skills of literary understanding and appreciation, a student shall: 

1. Distinguish between fact aid fiction by identifying elements in tall tales that have factual 

0Otltdltle 

2. Write <x tape a collaborative or individual tall tale. 

3. fteoo^nise the characteristics of a fable. 

II. DROG H3UCATI0M 

- Relative to drugs and society, a student ^11: 

1. Biplain general advertising tedmiques. 

2. Describe how advertising influences drug-buying and/or drug use. 

3. Dononstrate tedmiques used to sell drug products. 

4. Recognise the prevalence of drug use in society. 
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1. oMectives h ave been modified frao the N.Y. State 5th grade Library Media Skills Competencies and 5th 
grate Drug education (»>jectives from each of the respective Stat- guides. (See Bibliography for 
citation of these guides.) 
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DEFIHITIGHS: 



DR06 - Jtey sidstanoe «hicli, when taken into the body, alters functioning of the body or mind. 

OSOG NBOSB - lb take a drug for other thtfi a nedical purpose, in the proper amount. NISU^, which is a 
part of eybuse, refers to self nedication - using the inrong drug or anomt. 

DRUG QBE - Ihe ise of a drug for its intended medical purpose, as directed by a Axrtor or on a product 
Istel. Ihe usar buys the drug legally and uses it only for its intended purpose. 

mm MOTiFicagiOM mp fsmxama t 

Iteachers my find it useful to notify parents before starting this lesson on drug education. Parents 
^wuld widerstand vto^ students are watching "extra" TV as si assi^nraent to view and log advertisements. 
In addition parents aay want to be involved in discussing at home the topic of drug use and abuse to 
reinforce the learning tliat takes place in the clas«:oao. 

sfnxsm TOBTOB MP vKGsm mtmnm i 

With any pg oqraa it is iagwrtant to asaefls student progress. A student jaretest and poettest has been 
developefto yo£ use. 1^ tools will help you xxsoa^nSi this task in ai easy manner, -rtiey are 
printed sefNirotely cn «» following pages fa: ease in plication. The pretest will help you briefly 
assess wlnt students know dXMt the topics to be covered and what students would like to learn about in 
this drug education lesson. It sttould be emphasised to the students that the pretest is not meant for a 
grade, but rather, it is meant to give the class a starting point for learning about drug abuse 
prevention. 

The pGSttest will help you quickly determine if students learned some of the inf)ortant points of the 
lesson «)d will giv« you saae idea of their opinion about **iat they did in class. This ^ould be helpful 
in planning for the n^ixt time you teach this lesson. 

In addition, you will find a form that students can use to evaluate the library materials they used 
in this project. It will help you evaluate tlie strength and usefulne;^ of the library collection, and 
deteonine i#iat other materials are needed in the future. The classroom teacher and the librarian should 
determine the best way to distribute and upe these materials evaluation forms. 
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HBoe Date Teac*er 

Student Pretest 

Mhat is your definition of the liocd *^dzugs." 

1. 

Fi II in the advertising technique used in each o£ the eollowing: 

2. "!•» a Veppex, you're a Pepper, he's a Pepper, she's a Pepper, would you like to be a Pepper tool" 

3. Kent has 0.9 ng. nicotine... Winston has 1.1 lag. nicotine... Carlton is lowest with .002 mg. 
nicotine. 

True or Falses 

4. Bvecyane I knew uaes drugs. 

5. Dni^ are not advertised en children's TV ^kms. 

Hmm two popilar songs that talk ^»ut drugs. Tell the drug referred to in each song: 

6. Song . Drug 

7. Seng Drug 

tlhat would you like to learn about in this drug e^ication unit? 

8. 

Name two special things about a Tall Tale: 

9. 

10. 



Kane two efiecial tilings about a Eable 



Pac^ 7 

NaBie Date Teacher 

Student Postteat 

What is the definition of the word "drugs." 

1. 

Fill in the advertising technique used in each of the following: 

2. "I'm a feppez, you're a Peppex, he's a W^ppet, a Pepper, would you like to be a Pepper tool" 

3. Kent has 0.9 eag. nicotine. .. Winston has 1.1 mg. nicotine. . . Carlton is lowest with .002 mg. 
nicotine. 

True or False s 

4. Bueryons X toicw uses drugs. 

5. Drugs are not advertised on children's W shows. 

Name two pqpul ar songs that talk about drugs. Tell the drug referred to in each song: 

6. Song _^ 

7. Song Drug 

Name two elaaents of a Tall Tale: 

8. , 

9. 

Nane two eleaents of a f)^le: 

10. ^ 

11. 
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student ftasttest - Plage 2 
Your opinion > Ms are interested in t«hat you thii^.: 

12. ttm activity I enjoyed the most in the drug education unit was 

13. An activity that X did not like was 



14- I think the activity was 



15. Soae things I learned that I didn't know before are: 



16. the nost iaportant thing I learned is: 

17. the next tisie this wiit is taught to 5th graders, what should be done differently? 
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Date 



Teacher 



Stufent Evaluation of Library Materials 



Title of Material: 



Directions: Check the best ansuer in each question below. 

Ite BBterial is a: Booit Fila 

Video Tape 

Kit 

Gaqputer Sof t*rare 



Hagaxine 
Pilostrip 



1. I bcMrrowed titiis becmsse: 



a. It looked nice. 

b. It looked interesting. 

c. A friend told rae it mbs 

d. teacher told wb it 



good, 
was good. 



e. The librarian told roe it was good. 

f . My tieacher asked me to borrow it. 

g. I don't ronenber uliy I borrowed it, 

h. My parent asked roe to read it. 



2. It Mas: 



a. Boring. 

b. O.K. 



3. It was: 



a. Too difficult. 

b. Difficult but worthwhile. 



4. I used: 



a. All of it. 

b. A large part it. 



5. The aaterial had: 



a. Many facts. 

b. S(Be facts. 

c. Blot enou^ facts. 



c. Interesting. 

d. Very interesting. 



c. Easy. 

d. Too easy. 



c. Just a few pa^s, 

d. Ncne of it. 
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*CTiVlTISS 8 

General Learning Ooncaept 1 - Identifying and Qassifying Aivertising Itechnigues ; 

Backqroigid Information ; Stud»its siiould iteitify tite various techniqies used in advertising. These 
tecimiques include: 

- Nidgiaaing ; A catchy suggestive nEune used for a product. 

. Songs and Slogma ; A jingle or slogan invented so people will identify with a product and 

~ Bandwagoning ; A feeling that you should use a product because everyone else does. 

- testiiaonials ; Fteous people, authority figures, cac ordinary people used to endorse a product. 

- Transfer ; People you may wish to be like, or identify with, who are shown using a product. 

~ Oard'-fitacking ; Statistics intar{«eted and used in a way that favors use of a product. 

Activity 1 - Print Hadia Jtfvgrtising Ttecfaniqigs ; Have students identify each of the various 
tectsiiques ised in adVKtlsingI Choose a iragazine or newspaper brought in from hone. Cut out the title 
page of the n^ine and paste it on the top of a piece of construction paper. Cut out the drug ads from 
the mgazine and paste the ads on the p&pex. Label eadi ad showing one or Toote techniques used. Hang the 
ad collections on a bulletin board in the media center or in the classroom. Make a graph (Library 
Objective B2) showino the nuiioer of ads in each magazine used for this project. Which magazines have the 
most drag advertiseraaits? Are they in the sasoe type of magazine e.g., family, news, fashion, glamour, 
hobby, or sport. To vhcni is the appeal directed? Discuss this with the class. Make bar graphs (Library 
Objective B2) that fstUM the fzeqaency of each advertising teduiique. (Also see Appendix A. ) 

itotivity 2 - Itest Wartetlng ; Have students choose a product, and test it to conpare it with the way 
it is advertised. )bk siu3ents to report on vAiether the £a:oduct does v*iat the advertisement claims and 
whether the advertisement is accurate, inaccurate <x misleadii»9 (Library Ctejective B4). Students might 
went to write letters to garaif a ct urers » neii^piapers, government agoicies, or Consumers Union, reporting 
their findings. Local scientists and experts mi^t be invited into the class to talk on this topic. 
Exo^les of products that can be tested include: toys, cleansers, energy saving devices, deodorants, 
papez towels, cereals, ^^as^oos, etc. [The Science Teacher mi^t want to be involved in setting up these 
^sating experii»its.] Mere the drug advertising techniques that the students learned about different fron 
the advertising techniques used for other types of protects? 
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General Learning Oonoept 2 - Jklv«:tising and Buying Habits ; 

Jtetivity 3 - BraiiBt<Map cmd DigcuBeion : Have students brainstorm a list o£ reasons vliy people buy 
Mvt'i T!ir<iwnH^i (Orr) <\r\vsfr. Discuss IraiTeach of these reasons can be used to design an advertisement to 
sell a drug* (Save this list for future decisiovfliaking discussions on the type of media {sroductiim the 
students ai^M: want to create.] 



/Ictivity 4 - W iki survey t Have students keep a log of drug advertisements they see on TV over the 
next werit> Every tlae they see a drug ^Jhrertiseroentr it siiould be entered into their log (Library 
Objective BlU (Also see Appendix A.) Here is an exaocple of Yxm the log might look- 

Day Date Time Adverti^agnt iCiat kind of technic^ is used? 

When the logs are finished have students ansm the following questions (Library Objective B3) : 

1. At what times did you see the most drug ads? Hhy do you think drugs were advertised at this time? 

2. f^t kinds of TV shows contain the most ads fcac drug products? 

3. To itet audience did the advertisenmnts appeal? Why do you think they were written that vfay? 

4. How do you think TV drug ads influence the people who buy drugs? 



5. Have yoi« or mmtnn of your family ever purchased a drug pcoduct after sr^f^ing it advertised on TV? 
Vfiiat was it about the advertisement that influenced you or others to buy it? Ask them and find out. 



6. Miich techniques were used most often? 

Activity 5 - Survey of Ftoily and gti«ids : Survey your family and friends. Ask five people to tell 
you the first thing that ccraes into their minds when you ask them the following questions: 

1. Ifiien I say drug advertiseoBentr What is the first advertisement that comes into your mind? 

2. Iftiat is it about this advertisement that helps you to remenfeer it? 

3. Mould you buy this beand? 1% or tAiy not? 

4. ttould the advertisement influence you to buy this product? Why or why not? 
Keep a record of your survey in the following way: 
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Does ad influence 

l^rscai asked Drug ad that Mould person buy drug? person to buy? Why/ 
about dmg ad is recalled Wy/^ not? >ftiy not? 

Have students coopare results with each other (Library Objective B3) . Do you notice any patterns? What 
are they? 

General Learning Obnoept 3 - Miaost Bferyone In Our Society Uses Drugs ; 

BadBgrouwl tefonaation ; It is inportant for students to develop an awarec^ss of the wide range of 
drug qrt^iji'anruMi ptMpto Mftft in evcoTyday li£e for various reasons. Don't for^^ that things sudi as 
caffeine (oo£fee), niootine (tdbaooo), alcohol, aspirin, vitamins, and other oaanionly used i^roducts ar& 
drugs. Students «iio feel that not evecyone uses drugs nay know people who belong to a religion viiich 
gmrally pcohlbita drug use, oay be thinking of people with drug allergies they do not realize are 
specific, or fliBy nc^ realise a ndbstanoe being used is a drug. As part of this discussion, you might want 
to review the difference between use and abuse. 

Activity 6 * Does By mone Ose teuy? ; Disa»s the question: Does everyone use drugs? Call upon 
f rfuffcpnt q iJhntuy "y^" as MBil aa those iAio say "no" to provide reasiHis. Discuss any disagreesKsnts. 

Activity 7 - Iteic About Cacog OBe i Have students volunteer to tering in records of songs vSiich 
discius drug me. Viave ihe shAen^ listen to the records and describe hew certain lyrics portray the use 
of dru^ in contoqpOKaxy society. (A list of sone songs appears in the Bibliography.) Lead a discussion 
around the following ^lestions: 

1) How do the song lyrics portray tiie use of drugs in our society? 

2) Does the music create a mood aorociatrd with dn^7 

3) How does this poctrayal oonpare with «hat we have learned about drugs? 

4) Why do you think the musicians portray drugs the way they do? 

5) How do you thiidc the music influences pec^le and their attitudes about drugs? 

6) Does music reflect the "tiaies" or influence the future? 

itttivity 8 - liiere Do Wb Stee Drug Use And Jtoise? : We have now talked about drugs in music and drugs 
in advertising' Mave students tihiif aixx± other'~pIaces they are exposed to drug use and abuse. Soroe 
mi^ include books, magaaines, TV shows, movies, at home, on the street, on the school hm, etc. Let 
students facainstona a list «nd then disoss it. Discuss the question: Why is drug use and abuse so 
prevalent? Find evidence in newspapers or magazines of drug use in society. 
o *^ 
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GaiBgal Learning Qpnoept 4 - Babies and tell teles ; 



EKjC 34 



InfoiBation t A £able is a special kind of story. It is a short tale about objects or 
« tttiB>iy ?RM^ Kaw Vm^Ban pflMpra and foults. The animals and objects usually havR the power to talk. Ttusse 
characta» teach a lesson vliich can be used in one*s everyday life. The lesson of the fable is always 
obvious. It is ginen at tte end of the fable undo: the title of a Moral. The best known fables are those 
of Aesop (see bibLiogra^iy ) • 

The tall tale is a mtive AaKican literary torm, usually huaorous in intent and characterized by 
ttiti iMM owBCStateBsnt and undarstatenent. The authors use wild neti^ihors. Tall tales rang^ in topic from 
yanffi of mfiexlaBnn acooBplishoents to tales of exag^ated exploits of tnaiters, fishermen, and strong 
men. The foca has its rot^ in frontier storytelling mA frequently was about ^ich folk heroes as Paul 
Bunyan, Mike Pink, Pecos Bill, Stcsmlong, John Henry, and Big Foot Wallace, 

jtetivity 9 « Ebq^loring tell teles and g&bles ; Discuss with students the characteristics of tall 
tales~5i3 fomes. Have students give exanples of the characteristics of fables and tall tales from the 
stmries thiy tmesbet, 

Iten read aloud one oc two tall tales wA fables and have students once again point out the 
charactaristics as tte reading progresses. After reading the st(»:ies, have students answra: the following 
qiuemtionBi 

1) Who is the most iifpoctant cheuracter in the story? Is this character a person? Is it real? 

2) Wiat eloaents o£ the tall tale are fact and what elements are fiction? 

3) l«iat tilings in the story were exagg^ated? Were any of these exaggerations similar to exaggerations 

you observed in advertising? 

4) Are there any references to substance aSauae in the story? 

5) List any feelings <« emotions that characters showed in the story. Hew could you tell they felt 

that way? 

6) Create ai illustration that shows some part of the story. 

Divide the class into groqpss tall tales and fables. Have each group create a tall tale or fable. 
Have thoB consider incorporating soaething they have learned about drug use and/or abuse into the story 
they are creating. After they have created their story they should tell it to the rest of the class. 
Discuss ^t^ttmt the ^roqps incorporated the characteristics of a fable or a tall tale into their story. 
For two ffirf^T^ o£ how drucp are incorporated into stories, see: HO, NO PINOOCHIO (filrastrip) and TOE 
wmsSS mmJSB DRAQON ^aovie). (Ci tot ions listed in Bibliography.) 

3o 
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General Learning CSonoept 5 - Ctawamication Hirough A Multi-Media Presentation; 

tetivity 10 - Qreatiqg A t1ulti--MBdia fteaentation; Keeping in mind what students have learned about 
drugs in society, i.e., advertisegaents tma msic, about the charac±eristics of fables and tall tales, 
students dKwld create a aulti media presentation. The presentaticm can take the fonn of a play, een oral 
report, a video t^pe, ok other creative eiqperience. Passible ideas for the pces^taticHi could be, but 
^Kiuld not be limited to: 

- A tsble or tall tale blowing dru^ in society. 
«- An ad for soae ia^inary drug pro&ict. 

- A news broadcast depicting drug ise in their school. 

Students should take their tiae and carefully plan the presentation. Costianes and props (Library 
Objective A2) shcMid be developed for tiie pceaentation. The library madia specialist should take time to 
instruct students in the proper use of a video camera, including prop» lifting (Library Objective A3) . 
At some point in the presentation, students should use gr^jhs and charts (Library Objective B2) to shew 
was £act or waiOB sons point about drug abuse to the awlience. (Pot suggesti(xis on how to write a script 
and plan fix video productions, see Appendix B.) 

Students lAwuld also discuss the time and place of tl^ir care^ntaticn, and vtio should be in the 
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613 ,8/? 

613. 8/S 
362.8/S 

613. 8/S 
362. 2/S 

613/S 

61 3A 
613. 8/r 

615. 1A» 
616.86/W 



Author 
Hadisonr Arnold 
(fedi^Mi, Arnold 
Miller Brody 

Murphy, Shirley R. 

Osbmrn, Robert, & 
Benton, Fred W. 

Packer, Keraieth L. 

Seixas, Judy 
Seixas, Judy 

Seixas, Judy 

Silverstein, Alvin, & 
Silverstein, Virginia 

Sor»ett, Sherry 

Terry, Luther L. 

Tobias, Ann 

Itoods, Geraldine 

wrenn, C. Gilbert 
& ^irley Schwartzrock 



Title 

DRDGS AND YOU, N.Y.: Messner Press, 1982. 

SMOKING AHD YOU, N.Y.: Messner Press, 1978. 

NO, NO PINOOCHIO, Filmstrip and Cassette, Miller Brody 
Productions, 1973. 

POOR JEiaiY, BRIGHT AS A PEtm, N.Y.: Viking Press, 1974. 
DYING TO SMOKE, Boston: Houghton Mifflin, 1964. 

LET'S mK ABOUT DRUGS, ALCOHOL, AH) TQBAOCX), Fairfield, N.J.: CEBOO, 
1980, (Written for adolescents.). 

ALCOHOL, WHAT IT DOES, N.Y.: Greenwillow Books, 1977. 

LIVING mm A PARraiT WHO DRINKS TOO HXX, N.Y.: Greenwillow Books, 
1979, (Written for adolescents.). 

TOaACOO, WHAT IT DOES, N.Y.: Greenwillow Books, 1981. 
ALC0H0Lia4, N.Y.: National Comcil On Alcoholism, 1975. 

SMOKING, N.Y.: Franklin Watts, 1977. 

TO SMOKE OR NOT TO SMOKE, N.Y.! Lothrop, 1969. 

per - WAT IT IS, WHAT IT DOES., N.Y.: Via Morrow, 1979. 

D«JG USE AMD DRJG AOJSE, N.Y.: Franklin Watts, 1979. 

TOE MIND Ba©HlS, Circle Pines, W: American Guidance Service, 1971. 
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Call Magfcer 

03X/h 

621.388/B 
741.5/B 
792.9/ft 
659.V& 

745.54/C 

PeriodllGsal 

621.38/X: 
03VE 
741. 5/F 

391/G 
391/G 
384. 55A 

391/P 



Author 



SfSWSXn OOLLBCTIOM 
Health Khovleagev^MveEtising and Media Pro^icticm 

Title 



Mbelson, Sidney J. 

Bendick, Jeame 
Benjasin* Carol 
Berk, Barbara 
BmaSe, Michael 

Chsmoff r Goldie Taub 
Union 



Cookf David 
EvanSr F. B. 
F\Biai, Mamoru 
Gates, Frieda 
Gilbreath, Alice 
La Baronr J« 

Miles, Betty 
Parish, Peggy 



"Advertising," MERIT STOTENT'S ENCXOjOPEDIA, N5f: Maomillan, 
VCL. I, p. 83-94, 1979. 

« 

TS^SION HOBfCS LIKE THIS, N.Y.: McGraw-Hill, 1965. 
CARTOONIIC FC» KZD3, N.Y.: Crowell, 1982. 

THB FIRST BOOK CS" STAGE COSH^ MS) MAKE-UP, N.Y.: Watts, 1954. 

Aia>y LEARNS ABOUT AOVESTISING, Mimeapolis, MN: T. S. Denison S, Co., 
1967. 

WiSl COSIUIES YOU DON'T HAVE TO SEW, N.Y.: Four Winds, 1975. 

PENNY POMSl, A Conasner Magazine For Kids, Marion, Ohio: Consumers 
Unicxi. 

Vmam the SCKS in television, N.Y. Dodd, Mead & Co., 1958. 
"Advertising," THE WORID BO«C ENCYCLOPEDIA, VOL. I, p. 62-72, 1982. 
CARTOONS FOR KIDS, Ehglewood Cliffs, N.J.: Prentice Hall, 1977. 
EASY TO MAKE COBTXSt^, N.Y.: Harvey House, 1978. 

MAKING COSTUMES FOR PARTIES, PLAYS, AND HOLIDAYS, N.Y.: V*n ^k)rrow, 1974 

EORTABLE VIDEO, A PROTUCTION GUIDE FOR YOUNG PEOPLE, Englewood Cliffs, 
N.J.: Prentice Hall, 1982. 

TIffi CTCRET LIFE OF THE UNDERWEAR CHAfff, N.Y.: Alfred Knopf, 1981. 
OQSTUMES TO MAKE, N.Y.: Naonillan, 1970. 
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Call Hater 
FilioBtxip 

Fi Iras trip 

Filrastrip 

659.1/P 
343/lt 

Filmstrip 

659/W 
Film 

792.027A 



ifathor 

Plod Piper 
Productions 

Pied Piper 
Productions 

Pied Piper 
Productions 

« 

Pc&epian, Richard O. 

Re ikes, Linda, 6 
Nahe, Sally 

ffeiss. Am E. 
ficBtet 

Terian, GBaeron 
t Terian, Margaret 
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Title 

Sl^ERGOOP, Fili»trip anA Cassette, 11:33 min., Verdugo, CA: Churchiil 
Films, 1979. 

CRETINS FABLES, Filmstrip and Cassette, Verdugo CA: Churchill 
1975. 



CREATINS TAU. TALES, Filmstrip mid Cassette, Verdugo CA: Church Hill 
Films, 1975. 

ADVERTISING, N.Y.: Franklin Watts, 1970. 

yOUNS CCNSLMSSS: UN ACTION SERIES, (Section II: Advertising And You), 
St. Paul, Mirei.: West Publi^ing Co., 1975. 

DEVELOPING TABLES AN> GRAPHS, Pleasantville, N.Y.: Guidance Associates, 
n.d. 

HIE SCHOOL ON NADISON AVENUE, AOVERTISiNG AND WHAT IT TEACHES, N.Y.: 
B. P. Dutton, 1980. 

AIMDST WmCfCHE DOES, 16 mn., «9ciitet Productions, 1970. 

FUN TIME NAKE-UP AND COSlUfES, Chicago: Oiildren's Press, 1975. 
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Call mriw 



Author 



331.7€i/B Btmma, Gale 

F/BOSt ftacnettf Fzanoes H. 

W/COL Cole, Sheila 

812. 5/C CuUuB, Albert 

813.54/F Fitihu^, Louise 

155. 2/M Hart, Jane 

152. Vt Le Shan, Bda 

I5i^ LiiribaGher, Halter 

FAl'f Little, Jean 

F/UT Little, Jean 

158. 1/P Palioer, Pat 

158. VS Siaon, Sidney B. 

SS/SGB Sobol, Kenneth 
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OOLLBCriGH 
Attitudes 

Title 

m BBSS FRIEM3 EVBl, Milwaukee, WI: Ideals Publishing Co., 1980. 

THB SBC3ffir GAirai, N.Y.: Dell Pi^lishing Co., 1971. 

MEMIIIC wax, N.Y.: Dsll Publishing Co., 1974. 

AESC^ IM THE AETESNOON, N.Y.: Citation Press, 1972. 

HARRIET SPY, N.Y.: Dell Publishing Co., 1974. 

I AN m, F1»nkfort, K3f; Bureau of Health Services, 1973. 

filAT MAKES fm WES. THIS WAY? GROWING UP WITO HUMAN EMOTICNS, N.\.i 
Hacnillan, 1972. 

I'M MOT JOXSHfE, 2n6i Edition, Dimensions of Personality Series, 
Fairfield, N.J.: CEBOO Publishing, 1977. 

CMS TO GRON ON, N.Y.: Simon & Schuster, 1974. 

STAN) IN THE WIIO, N.Y.: Harper & Row, 1975. 

THE HOUSE, Tfffi MONSTHl, AND fffi. Son Luis Obispo, CA: Inpact Publishers, 
1977. 

vmjmmt a mmi allboory on the art cf putting onesei.f vom, Niies, ii: 

Argus CoraiUBiicatiOTi, 1977. 

STORIES FROM INSIDE/OUT, N.Y.: Bantam Pathfinder Books, 1974. 



61 



Page 27 



I53.4i/B 

371. 4/G 

372.4/H 
153/H 

372.e3/K 

OIl/MIC 
158.25/W 



Jtotttor 
Bums, Marilyn 

Oelatt, H. B., 
et al. 

HanBin, Merrill 
Hcwe, Leland W. 

Kaplan, Sandra, 

MacfXx»ld, Bemice 
Milt, Jpi' 



SIUraNT OOUJaCTION 
Problem-Giving 

Title 

TiS BOOK OF THINK, OR HOM TO SOLVE A PRCfflLEM TWICE YOUR SIZE, 
Boston: Little Brown & Co., 1976. 

DECIDING, N.Y.: College Entrance Ex^ination Board, 1972* 
(Nrittcai for Acblescents). 

PfiOFLE PB0JBC1S, READINS, Mass.: Addison-Mesley, 1973. 

TAKING CHARGE CF YOUR LIES, Niles, IL: Argus Conminications, 1977. 
(Hritten for Adolesomts) . 

CHANOS FOR OilUJREN; IDEAS AtD ACTIVITIES FCR I(S)IVIDUALIZING LEARNING, 
Santa Monica, CA: Goodyear Publishing Co., 1980. 

HOM TO USE VSSEBSCE FATERIALS, N.Y.: ifatts, 1980. 

A KID*S GUIDE TO MARINS FRiEtPS: A CHICOREN'S BOOK ABOUT SOCIAL 
SKILLS, Maco, TX: Hard (Educational Products Division), 1979. 



153,43/1* 



Wilt, Joy 



MAKING UP YOUR OKI MIN), Chicago: Children's Press, 1982. 
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Literatute A|:preciation 



Call ttober 
398.^ 

398.^ 

P/BLU 

398. 2/C 

398.VP 

398.^ 

398.VG 

028.5^ 

372. 6/P 

398. ?/» 
398. 2/S 

398. 2/S 
F/SUN 

808.837A 
F/MOO 



itothor 
Aabjocnseiif P. C. 

Blair, Walter 



Blue* Rose 
Colum, Padralc 
Petton, Harold W. 
Finger, Charles 
Grim, Jacob 
Mealy, Virginia T. 

Polette, Nancy 

Reeves, Janes 
Stems, Bnna Gelders 

Stoutenberg, Adrien 
Suaaaers, Janes L. 
Van ttal, Herbert (ed) 
Mbody, Regina J. 



Title 

EAST Cr TiS SUN AM> MBffT OF THE MOON, AND OTHER TALES, N.Y.: Maonillan, 
1963. 

TAU. TALE ANBRKA: A LBStOtARY HISTORY GF OUR HUMOROUS >fi»OES, N.Y. 
Coward, MoCam & Geohegan, 1944. 

A MQMIH CP somas, N.y.: Franklyn Watts, 1972. 

Tiffi STONS OF yJCTOSK AtD OTHER TAU. TALES, N.Y.: McGraw-Hill, 1966. 

IHE wmD*S MOST TROXHfUL MAN, N.Y.: DoM, Mead & Co., 1961. 

TALES FROM SILVfH LAMB, Garcten City, N.Y.: Doubleday, 1924. 

MORE TALES FROM GRIfM, N.Y.: Coward, MoCann 6 Geohegan, 1947. 

THE TAU* TALE RESB^RCH BOOC, 2nd Edition, 0' Fallon, MO: Book Lures, 
1980. 

nilNiaNG I^ILLS WITH TALL TALES, 2nd Edition, O'Fallon, MO; Book Lures, 
1981. 

aXS^ISH FABLES AH) FAIRY STORIES RETOU), N.Y.: H. Z. Walck, 1966. 

LET THE NOON GO BY: A BOOK OP TALL TALES, N.Y.: Atheneun Press 
(Aladdin), 1955. 

mmiCM TALL TAUB ANIHA££, N.Y.: Viking Press, 1968. 
THE LONG RIDE HOfffi, Philadelphia, PA: Westminster Press, 1966. 
FAMOUS TALES OF THE FANTASTIC, N.Y.: Hill and Wang, 1965. 
CHE DAY AT A TIME, Philadelphia, PA: Westminster Press, 1968. 
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Song Lyrics^ 



Author 


Title 






fCDC 


"Hove h Dciidc On Ne" 


VAffi Ha Ion 




ThB Beatles 


**Happin^s Is A Itaucm Goi** 


Billv Joel 


**Piano i4»i** 


ThB Beatles 


mmm^^ mmm m%mS ^m^jg WW A Will 






Ray Charles 


^et's Go Get Stoned" 


Rolling Stones 


"Mother's Little Helper" 


Eric CUq)ton 


"^Ooc^ine** 


Itoot Boy Slim 


"Boogie Till You Puke" 


The Eagles 


*^«eqalla Asurise" 


Lynard Skinard 


"I'm A Whisky Rock-N-Roller" 


Arlo Guthrie 


'Kkxsing Into Los Angeles" 


George Hiorogood' 


"One Bourbon, One Scotch, One Beer 


Rise 


•\:old Gin" 







NOTE: this is only a anall sa^>le o£ songs fhat deal with substance abuse. Teac^rs and students are 
encouraged to use any other songs that are pedlar, relevant, and available. 
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APPBPIX A 

Critical Analysis of Advectisements - 'Sample CH^estions for Discussion^ 
Discussion CMestioos Additiaoal Infonnation 
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1. f^t is the advertiSCTont trying to n^e 
you believe? 

2. ISiat specific facts are provided oonoerning 
the condition or disease that this larochict 
is to be used for? 

3. Exactly what does the pro(&]ct contain, or 
if it is a service, vhat does the service 
omsist of? 

4. Or.*sB the ad contain half-truths or iit)ole- 
truths? 

5. IS there oiy indication tiiat the product 
nay be hamfiil or irritating to sane 
individuals? 

6. How does Uie advertisenent make its 
appeal? 



7. Has the advertiser used words axrh as 
%ay" or "if," to protect himself? 

8. Does the ad perpetuate a myth? 



Generally, ads provide little or no infonnation cwicerning 
the etiology of r. conditicsi or the legitimate tterapies 
that have be^ develc^ied for this ccmdition. 



Advertisements may £^^peal to medical or scientific 
authority, to public gullability, romance, strCTigth, 
beauty, social pr^tige, etc. 

Vague and often misleading terms or phrases prove 
confusing to coi^iiners. 

Many a^ for dietary supplem^ts are guilty of perpetuating 
myths. Hair restoration fomulas and cosmetics are 
frequently guilty of this. 



T, Buremi of Drug and Health Education, ENVIRONfOfTAL M© CXmaJITY HEALTH: GRADES 10, 11, & 12, Uipublisted 
Working Draft, Albany: State E&ication Department, July 10, 1969. 
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APFBDIX B 



Script Writing and Program Planning for Video Productions 



ERIC 



One of the most demanding tasks for teachers who wait to do video productions in the classroom is the 
developoeit of scripts and the planning of production activities. An excellent g^i^^^^^^e p^ogr^ 
pLtn^gtasks and mBthodologi^ can be found in MRMNG TELEVISION: A VIDEJO PRODUCTION OJIDE FOR 
TEACHE8S, By John LeBaron. (See Bibliography.) 

He provides a format for a Producer's Worksheet with student job descriptions a Rough Shooting 
Scenario for delineating sequence nu*er, description of sequence, time needed, and special notes, htost 
useful, however, is his Video St»yboard Farm for writing script and accraipanying video directions. This 
form can be used by the actors, proAiction crew, and student/teach«r directors Airing actual filming. 

During the field test of this curriculum, Edith Luntz, from the OHmpond School in Yorktown, used 
this stor3x»«a very successfully in organizing her video production. Below you will find a sanple 
storyboard script written by her students. 



AUDIO 


VIDEO 


Once a time in a dark forest, there li 'ed a 
Lion King. At least he though he was King, 


i 


Focus on lion. 


All the other forest animals hated him 
because he smoked. 




Lr^»^ 1^ Focus on lion snioking. 


One day there was to take place a 
basetoll game. 


Focus on narrator. 


The tam were The City Dogs vs. The Foresters. The gane was 
to take place at 12:00 noon. Wien 12:00 cffloe, everyone was 
there from both teams except lot the lion. 




Focts on everyone 
J 0 waiting. 



(Continued) 
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MH>IO 


VIDBO 


fAien the lion finally deddEd to cone he %fas 
cou^ng and wexy anelly. 




Focus on lion coughing. 


Uhen his tucn at bat cane, he was to busy 
couching to hit the ball. 




Focis on lion trying to 
^ hit the ball. 


At the end of the garae, the score was City Dogs 7, Foresters 5. 
AftK that none of his focest buddies would talk to him. 


Focus on narrator. 


The Moral Is: Don't smoke - you could loose your friends. 


Focis on actors. 



7? 

•7> 
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